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Is this the way we want

the world to see us?
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Whatare ourcustomers thinking?
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Source: Cone Consumer Environmental Survey – Jan 2009. On line research of 1,087 18+ adults



Consumers Around The World Define

Green Differently
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Consumers Vary Their Green purchases by
Product category
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Consumers’ Willingness to Pay a Green Premium
Depends on a Product’s Category and Perceived

Benefits
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Consumers do not trust producers and retailers to
provide information on the environmental attributes

of a product

NGO’s Government Media Producer RetailerNGO’s Government Media Producer Retailer
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Which channels to use?
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What are our customers thinking?
Summary

• Increasing concern for the environment

• Increasingly want to buy environmentally friendly products

• Green = Products that can be recycled

Non polluting

Made from recycled fibre
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• Paper and Packaging is a top priority for consumer attention

• Producers not trusted to provide accurate information



We believe that…..
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…..but how?



“Forestry, paper and packaging are among the most sustainable

industries in existence”.
Source: CEO perspectives 2008. Price Waterhouse Coopers

The paper industry has a great environmental story to
tell

Inherently Sustainable
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“There aren’t many industries around that can aspire to becoming

genuinely sustainable. The Paper Industry, however is one of

them, it is inherently sustainable”
Source: Jonathan Porritt Chairman

UK Sustainability Development Commission & Founder,
Forum for the Future
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Source: World Resources Institute,

Sustainable Procurement of wood and

paper based products, an introduction



“Deforestation is generally occurring in the tropics but for a variety of
reasons. The main cause of deforestation is either for agriculture or for

domestic fuel requirements, which between them account for almost half of
the trees cut down worldwide”

The paper industry has a great environmental story to
tell

Many of the ‘scare stories’ are not based upon facts
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the trees cut down worldwide”

Paper and the Environment, ATS Consulting, August 2007



• The paper industry sources more than 80% of its wood and its wood pulp
from within Europe and the total area of European forest is now 30%

larger that in 1950 and increasing by 1.5 million football pitches each year

• 50% of all the paper used in Europe is made from recovered fibre

• 54% of the energy consumed by the European Industry originates from

The paper industry has a great environmental story to
tell.

TwoSides will set out the facts, such as:
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• 54% of the energy consumed by the European Industry originates from

biomass

• Paper amounts for two thirds of all the packaging material recovered for

recycling – more than glass, metal and plastic combined

• A UN report has stated that forest health in Europe is good and is

improving and the European Environmental Agency has stated that
forestry practice in Europe is developing in such a way that can be

considered good for diversity.



• The paper industry is the second largest user of electricity in the
U.S., consuming 75 billion kilowatt hours in 2006.

• U.S. data center electricity usage in 2005 was 56 billion kWh, and is
growing at about 17% per year.

• The disposal of electronic goods (e-waste) is the fastest growing
cause of toxic waste.

The paper industry has a great environmental story to
tell

…and the alternatives can be more damaging;
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cause of toxic waste.

• It was reported that Australian television advertising is producing 57
tonnes of carbon dioxide per hour.

• Print and paper can aspire to be carbon neutral.

Source: Pira International



“Producing 200kg of paper, the average we each use every year, creates
between 130-250kg of CO2 depending on the source of energy. This is

comparable to many other small scale domestic activities, and is roughly
equivalent to the CO2 produced by an average family car over a distance of

600 miles”

The paper industry has a great environmental story to

tell

Individual paper usage has a small footprint
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600 miles”

Source: Paper & the Environment, ATS Consulting, August 2007

“Reading a newspaper for more than 20 minutes can consume 20% less
carbon than viewing the news online”

Source: Swedish Royal Institute for Technology



Revealed: the environmental impact of

Google searches

Physicist Alex Wissner-Gross says that

performing two Google searches uses up as
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performing two Google searches uses up as

much energy as boiling the kettle for a cup

of tea

From The Sunday Times

January 11, 2009


